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ĊSite Analysis
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ĊConclusions



Study Purpose

ĊHow much of each use?

ïMarket Size & Growth vs. Use Relocation

ĊWhen could development occur?

ïImmediately vs. 10 years or more

ĊGet base market data to inform the design process

ĊReturn after concepts have been developed to offer 
more insight
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Housing

ĊFocused on senior housing

ïAlready a substantial amount of market rate rental near 
the Site

ĊGood site for senior housing, especially assisted living 
and memory care

ĊLarge supply of independent living in the Trade Area, but 
much of it verging on obsolescence

ĊProjected market demand for senior housing

ïIndependent Living: 60 -80 units (after 2015)

ïAssisted Living: 25-50 units

ïMemory Care: 10-15 units







General Office

ĊVisibility of the Site is attractive for office users

ĊWestern suburbs have historically been a strong office 
sub-market in the Twin Cities

ĊRecession dampened office demand and created a lot of 
excess space in the market

ĊSeveral years before vacant space will be absorbed

ĊScale of office could be limited by traffic conditions

ĊProjected market demand for general office

ï30,000 -100,000 s.f. after vacancy stabilization



Medical Office

ĊAging population and healthcare reform is expected to 
expand the demand for medical services, but there is 
significant uncertainty in the market as to the extent

ĊThe Trade Area has a low vacancy rate for medical 
offices, especially compared to the Metro Area

ĊMedical uses are beginning to seek sites with retail 
characteristics

ĊProjected market demand for medical office

ï10,000 ï50,000 s.f.





Community Retail

ĊHigh visibility in most directions

ĊExcellent traffic volumes 

ĊAccess is a concern

ĊSite is too small to compete with large regional retail 
centers (e.g., Ridgedaleor Arbor Lakes) or other 
community centers, such as Rockford Road Plaza

ĊProjected market demand for community retail

ï2015:  44,000 s.f.

ï2020:  (85,000) s.f.   




